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SOIL EROSION, No. 14, p. 3. 

Agricultural Adjustment Administration, No. 15, p. 7. 


America’s Problem, No. 15, p. 6. Vacuum Cleaners (See Household Equipment). 


Annual Cost in Dollars, No. 14, p. 5. Varnish, No. 1, p. 6. 

Definition, No. 15, p. 6. Vitamin A, No. 2, p. 6. 

Extent of Damage, No. 14, p. 3. B, No. 2, p. 7. 

RANGE PROGRAM, No. 3, p. 3. C, No. 1, p. 14; No. 12, p. 6. 
Soil Leaching, No. 15, p. 6. Concentrates, No. 2, p. 6. 
SOUTH LOOKS TO THE SOIL, No. 6, p. 3. —— 2, p. 7. 
Soy Beans, New Uses, No. 5, p. 10. » No. 2, p. 7. 


FANCIES AND FACTS, No. 2, p. 6. 


Spinach, No. 18, p. 2. G, No. 2, p. 7. 


Stamp Plan (See Federal Surplus Commodities Corporation) . 
STAMP PLAN FOR COTTON, No. 13, p. 3. WwW 
STANDARDS (See also Grades) 


CAN SIZES, No. 6, p. 6. 


WALLS, CLEANING, No. 3, p. 6. 
CLOTHING SIZES, No. 2, p. 11. : ; P 


Containers, No. 3, p. 10. _ 

Food, Drug, and Cosmetic Act, No. 13, p. 2. Biers FOOD SUPPLIES, No. 8, pp. 2 and 13. 

Music, No. 4, p. 13. —and Prices, No. 9, p. 2. 

Peaches Under the Food, Drug, and Cosmetic Act, WASHING MACHINES, No. 14, p. 10. 

No. 11, p. 2. WATCH FOR APPLES, No. 8, p. 9. 

TRADE BARRIERS, No. 3, p. 10. Weights and Measures 
STANDARDIZING STANDARDS, No. 3, p. 10. Broadcast, No. 3, p. 2. 
Stockings (See Textiles) i Check Weighing in Omaha, No. Z, p. 14. 
STRETCH YOUR FOOD DOLLAR, No. 17, p. 10. —— er are p: 2. 

geles, No. 3, p. 2. 

a ee ie ie a — New York City, No. 7, p. 14. 


NEW YORK, No. 8, p. 12. 

Texas, No. 3, p. 2. 

Wood, No. 13, p. 2. 
WE’LL HAVE ENOUGH FOOD NEXT YEAR, No. 8, p. 13. 
WHAT KIND OF WOOD DO YOU WANT? No. 18, p. 3. 
WHAT'S IN AMERICA’S SUGAR BOWL? No. 10, p. 10. 

T WHEAT PROGRAM, No. 5, p. 3; No. 11, p. 3. 
WHEN CONSUMERS RUN THEIR OWN BANKS, No. 9, p. 9 
Temporary National Economic Committee Consumer Hear. WHEN YOU BUY STOCKINGS, No. 11, p. 6. 
ings, No. 6, p. 6. Whey, No. 5, p. 10. 


SUMMER TIME IS LIME TIME, No. 6, p. 15. 
Sunburn Creams, No. 4, p. 13. 
SURPLUS COTTON, MATTRESS PROGRAM, No. 15, p. 3. 


Surplus Foods (See Federal Surplus Commodities Corpora- 
tion). 





Y 


8 WHEY GOES TO THE SOUTH POLE, No. 13, p. 10. 


WILDLIFE CONSERVATION, No. 9, p. 3. 
Wood, Weights and Measures, No. 13, p. 2. YOUR FOOD SUPPLIES AND COSTS (continuing feature), No. 
WOODS AND FURNITURE, No. 18, p. 3. f, p- 15; No. 3, p. 15; No. 4, p. 15; No. 5, p. 15; No. 7, 
WPA p- 15; No. 12, p. 14; No. 13, p. 15; No. 14, p. 14; No. 
SCHOOL LUNCH PROGRAMS, No. 9, p. 6. 15, p. 15; No. 17, p. 15; No. 18, p. 15; No. 19, p. 15. 
SEWING PROJECTS, No. 2, p. 3. 
Standard Clothing Sizes, No. 2, p. 11. 
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